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BUILDING OUR
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OPPORTUNITIES

Tourism Trinidad continued its aggressive
pursuit of developing the MICE market for
our destination with a formidable showing at
the IMEX America tradeshow, which was
held in Las Vegas, Nevada, from October 8-
10th, 2024. 

Scores of interested persons visited our
destination’s booth and were furnished with
information pertinent to meeting and event
spaces, along with detailed presentations on
the country’s diverse blend of culinary
cuisines and cultural offerings. A number of
international personnel ranging from  travel
agents, meeting and conference planners,
marketing agencies, event managers,
destination management companies and
media entities were elated to gain more
information on the destination. For context,
IMEX is a well-known and established global
franchise that presents a unique
opportunity for business development into
the Meetings, Incentives, Conferences and
Exhibitions (MICE) market. 

In August 2024, Tourism Trinidad hosted  a
familiarization tour with six MICE planners
from the North American region to expose
them to the island’s variety of elite event
spaces, a testament to the tourism board’s
commitment to developing new markets.  In
addition, Port of Spain was also voted as the
‘Business Capital of the Caribbean’ by the
World Travel Awards website which shows
the potential of this market to grow
exponentially.



Trinidad welcomed its first official cruise call of the 2024/2025 cruise season with the inaugural arrival of
the Seabourn Venture, which docked at the Port of Port of Spain from October 8-9th, 2024. The vessel,
belonging to Seabourn Cruise Line, carried 237 passengers, primarily from the United States.

During the ship's inaugural visit, Captain Jeroen Schuchman, Master of the Vessel, graciously hosted our
local contingent for a customary Crest Exchange onboard. This event was followed by a brief tour of the
ship and its facilities, attended by representatives from Tourism Trinidad, including Mr. Cornell Buckradee
(Interim Chief Executive Officer) and Ms. Vanessa Maharaj (Digital Marketing Specialist), as well as other
notable attendees such as Ms. Samantha Patrick (City Experience Officer, Port of Spain City Corporation),
Ms. Marcia Charles (General Manager, Port Authority of Trinidad and Tobago), and Mr. Charles Carvalho
(CEO, Carvalho's Agencies).

While in Trinidad, the passengers enjoyed a wide array of pre-booked tours and experiences, including
visits to the Caroni Bird Sanctuary, Maracas Waterfall, Asa Wright Nature Centre, Paramin 4X4 Adventure,
Capital City Tour, Mt. St. Benedict Monastery, and the House of Angostura rum tour, all facilitated by our
capable local tour operators.
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INTERNATIONAL MEDIA EXPERIENCE TRINIDAD’S RICH HERITAGEINTERNATIONAL MEDIA EXPERIENCE TRINIDAD’S RICH HERITAGE

Tourism Trinidad Limited (TTL) hosted an exclusive History and Heritage Press Trip
from August 29 to September 4, 2024, welcoming international journalists from
prominent outlets like Ebony Magazine and Vibe Magazine. The initiative aimed to
showcase Trinidad's rich cultural heritage and generate global media exposure for
the destination. The journalists experienced a diverse week-long itinerary filled with
authentic activities, highlighting the island's vibrant culture, scenic beauty, and
historical significance.

The trip included a city tour of Port of Spain, an exploration of Paramin's eco-
tourism, and a front-row experience at Trinidad's Independence Day parade.
Participants enjoyed traditional local foods, including bake and shark, and
immersed themselves in cultural experiences such as visiting the Hanuman Murti
and Temple in the Sea and the Caroni Bird Sanctuary. The tour also featured
historical insights in Lopinot, with chocolate-making sessions and traditional music,
culminating in a heritage tour in Moruga. Overall, the press trip effectively
showcased the unique attributes that make Trinidad a distinctive Caribbean
destination.
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In this edition of the Stakeholders’ Digest, we reflect on the recent visit of Ms. Jenelle Thongs,
Trinidad and Tobago’s representative for the title of Miss Universe 2024, to the offices of Tourism
Trinidad Limited. During her visit, which occurred on August 1, 2024, Ms. Thongs had the
opportunity to meet and engage with several key figures inclusive of Mr. Cornell Buckradee,
Interim Chief Executive Officer of TTL, Ms. Jaime Bagoo, Cultural Programme Coordinator
attached to the Ministry of Tourism Culture and the Arts, and Peter Corbie, Operations Manager at
the TT Carnival Museum. 

Tourism Trinidad’s marketing and destination development teams were on hand to lend support
with providing valuable information about Trinidad to Ms. Thongs, who leveraged her knowledge to
better represent the destination on her journey to vie for the title of Miss Universe 2024. 

At the Preliminaries, Janelle’s representation won over the hearts of her fellow counterparts as
she was awarded with the esteemed title of ‘Miss Congeniality’, which was announced on
November 14, 2024 at the Arena CDMX located in Mexico City, Mexico. 

The Management and Staff of Tourism Trinidad would like to express our heartfelt congratulations
to Ms. Thongs, who was also able to make it onto the final round of the competition, which
occurred on November 16, 2024. 



Tourism Trinidad is exploring strategic partnerships with United
Airlines to implement a more robust approach to destination
marketing in our respective source markets. This approach
intends to aggressively and systematically leverage the
relationships and resources of both United Airlines and Tourism
Trinidad, to better position our destination along flight routes to
potential visitors. Establishing the means for enacting this
partnership became possible after fruitful discussions were held
at a courtesy call that was paid to key officials of Tourism
Trinidad on Thursday 24th October, 2024, by the United Airlines
team.  

In attendance were Mr. Cliff Hamilton, Chairman of Tourism
Trinidad, Mrs. Shaneil Sutherland, Manager of Destination
Development and Mr. Carlton V. De Four, Tourism Development
Officer, along with representatives from United Airlines which
included Mr. Edwin Herrera, Regional Director and Ms. Margarita
Robles, Account Manager for Sales. The courtesy call provided
an excellent platform for both organizations to share data, ideas
and to explore potential strategies aimed at improving visitor
arrivals and delivering mutually beneficial outcomes. We are
excited to continue working with United Airlines as a valued
stakeholder in showcasing Trinidad as a top travel destination. 

In the North American region, United Airlines currently provides
flights to Trinidad through the Houston and New Jersey hubs,
with the latter being utilised during the peak times for the
Christmas and Carnival seasons.  
 
 
 

ROUTE TO SUCCESSROUTE TO SUCCESS
TTL AND UNITED AIRLINES DISCUSS
DESTINATION MARKETING PARTNERSHIP



LA BREA STAKEHOLDERS HAPPY WITH
COMMUNITY-BASED TOURISM TRAINING
LA BREA STAKEHOLDERS HAPPY WITH

COMMUNITY-BASED TOURISM TRAINING
Tourism Trinidad Limited (TTL) led the execution of the Community-Based Tourism (CBT) Enterprise
Workshop for La Brea and Environs in collaboration with the Ministry of Tourism, Culture and the Arts
(MTCA). The workshop was held on September 4th – 6th, 2024 with the support of the Point Fortin
Borough Corporation (PFBC) over a 2 ½ day period.  The goal of the initiative was to teach participants
how to use the CBT Enterprise Handbook developed by the Caribbean Tourism Organization (CTO) and
Compete Caribbean Partnership Facility (CCPF) to start, operate and promote a successful CBT business
and expose them, on an introductory level, to a broad range of cultural tourism knowledge and business
development skills. 

The workshop was facilitated by officers of the Tourism Advisory Unit (TAU) of the MTCA, and the
Destination Development, Audit, and Research Strategy and Marketing Departments of TTL. In total,
twenty-three (23) persons completed the workshop and received their certificates on the final day.
Feedback on the programme by participants was positive as they indicated that it was “extremely
valuable, as it acted as a springboard to guide and get started to establish a CBT business”; and “It
provided insights into how tourism can be harnessed as a tool for sustainable community development.”
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Source Market Arrivals % May Total

U.S 8,726 45% 15,390 46,645

Caribbean 4,273 22% 640 2,017

Canada 2,203 11% 4,488 12,988

U.K 1,179 6% 3,105 11,624

Rest
  of the World 

3,071 16% 1,240 3,040

Total 19,452 100%

CATEGORY August September

Trinidad 26,776 19,452

Tobago 790 613

Total 27,566 20,065

TOURISM STATISTICSTOURISM STATISTICS

TOURIST  ARRIVALS 
Source: Central Statistical Office

ARRIVALS BY MAIN SOURCE MARKETS FOR SEPTEMBER (TRINIDAD ONLY)  
Source: Central Statistical Office

August-September 2024



POV Arrivals %

VFR 7,221 37%

Leisure/Beach Vacation 3,337 17%

Incentive Vacation 1,746 9%

Business Convention 3,108 16%

Other (Wedding, Sport etc) 4,040 21%

Gender Arrivals %

Male 10,087 52%

Female 9,365 48%

TOURISM STATISTICSTOURISM STATISTICS

ARRIVALS BY GENDER

MAIN PURPOSE OF VISIT TO TRINIDAD
Source: Immigration Division of Trinidad and Tobago

Source: Immigration Division of Trinidad and Tobago

August-September 2024



Age Group Arrivals %

0-14 917 5%

15-24 1,373 7%

25-34 2,788 14%

35-44 3,637 19%

45-54 3,849 20%

55-64 3,799 19%

65 and over 3,089 16%

DEMOGRAPHICS

TOURISM STATISTICSTOURISM STATISTICS
August- September 2024

Source: Central Statistical Office (CSO)

HOTEL ACCOMMODATION DATA (SEPTEMBER 2024)

OCCUPANCY RATE 46%

AVERAGE DAILY RATE (ADR) $1,139


