
Trinidad’s beaches are globally important nesting sites for leatherback sea turtles. As part of our tourism and conservation
initiative, Nature Seekers annually cleans and promotes conservation at the Matura Beach nesting.

For the past 25+ years Nature Seekers Annual Beach Cleanup has created an opportunity for citizens of Trinidad & Tobago
to assist in conservation efforts, to protect endangered sea turtles. Over the years the number of participating volunteers
has increased with numbers as much as 2000. On the day of the event, volunteers are divided into teams led by Nature
Seekers’ staff members. Debris and litter are collected and sorted: glass for repurposing, wood for burning and/or
composting, and everything else for disposal. 

Recognizing the vital role that beaches play in our ecosystem, our cleanup aims to conserve these valuable resources, raise
awareness about environmental issues, and foster responsible tourism. The event serves as a platform to educate
participants on the importance of reducing waste, recycling, and protecting marine ecosystems, reinforcing the idea that
individual actions can make a substantial impact on our planet's health.

-Story continues on page 2
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Preparation for the beach cleanup at Matura required meticulous planning and coordination by the dedicated Nature Seekers
team. This involved:

Securing necessary permits and permissions from local authorities
Preparation of site and infrastructural support systems for the event activities
Procuring cleanup equipment such as gloves, trash bags. 
Liaising with stakeholders for the provisions of services such as emergency response and garbage disposal.
Organized educational exhibits facilitated by our guests and collaborators. 
Invitation of local and community service providers and artisans. 
Promoting the event through social media and email newsletters

The team worked tirelessly to ensure that all logistical aspects were in place to facilitate a safe and productive cleanup day
which entailed several team meetings and internal coordination. 

We were honored to have several distinguished guests and exhibitors present at the cleanup event. Their presence added
value to the event by providing expert insights, showcasing innovative solutions, and demonstrating their commitment to
environmental stewardship. Our guests and exhibitors included, but were not limited to; the El Socorro Centre for Wildlife
Conservation, the Environmental Management Authority, Forestry Division, IamMovement along with Close the Loop, the
Adopt a River Programme, the Disaster Management Unit attached to the Sangre Grande Regional Corporation, SpeSeas,
Hydrastation, Turtle Village Trust, H.E.R.O.E.S and JT’s Car Rentals.  
This year’s cleanup event at Matura attracted a significant number of participants from diverse backgrounds, ranging from
students and families to environmental enthusiasts and corporate volunteers. Their collective efforts resulted in a substantial
amount of trash being removed from the beach, contributing to a cleaner coastal environment and a more conducive habitat
for our nesting sea turtles.

Nature Seekers continues to value every contribution made by our citizens, partner organizations and collaborators. We are
eternally grateful for their support and assistance. We encourage the engagement of new partners who are eager to
participate through investment towards our shared desire for sustainability and environmental protection. Where do you
think you might fit in? #BCU2025
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Trinidad & Tobago's Aché Abrahams returned
home with the Miss World Caribbean 2024
crown on March 18, 2024. 

Scores of patriotic fans gathered outside the
arrivals area for up to two hours waiting to
see the arrival of Queen Abrahams at the
Piarco International Airport in Trinidad.

In collaboration with the Airports Authority of
Trinidad and Tobago, Tourism Trinidad
arranged a special welcome for Queen
Abrahams to commemorate this momentous
occasion. 

CEO of Tourism Trinidad, Ms. Carla Cupid
welcomed the newly crowned Miss World
Americas with a special package. Speaking to
her on the day, CEO Cupid offered her
congratulations and thanked her for her
unrelenting service to her country. 

Finishing as the top candidate of the
Americas and placing fourth overall, Ache did
Trinidad and Tobago proud. 

We join together in celebrating her success
and wish her all the best in her future
endeavours. 
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On Wednesday February 28, 2024, Tourism Trinidad Limited
visited the Lakshmi Girls Hindu College in St Augustine to
give a guest lecture on Destination Trinidad and the local
tourism sector to their upper six tourism and business
students who are preparing for CAPE examinations this year. 

Ms. Shadae Allen, Public Relations Specialist and Ms. Jameela
Martin, Visitor experience Officer from Tourism Trinidad
delivered insight into TTL operations, tourism trends,
communications, destination development, marketing, and
entrepreneurship.

The presentation gave valuable hands-on information on the
tourism industry and helped students connect theory learned
within the classroom to real world experiences with reality.

Tourism Trinidad also partnered with the Ministry of Tourism,
Culture and the Arts to provide useful information to the SEA
Students of the Sacred Heart Girls’ RC School on Friday 15
March 2024. The entities were invited to attend an open day
exercise that focused on tourism based offerings. 

In attendance were representatives from the Culture Division,
Tourism Information at the Airport, Stakeholder Relations
and the Tourism Advisory Unit. The students presented on
sites and attractions and villages that featured tourism based
offerings. 

Tourism Trinidad continues to work with educational
institutions to raise awareness and encourage an
appreciation for tourism based offerings within our country. 

EDUCATION IS KEY! 
TTL CONTINUES TO COLLABORATE
FOR SCHOOL OUTREACH PROGRAMS
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SACRED HEART GIRLS’ RC SCHOOL 

LAKSHMI GIRLS’ HIGH SCHOOL
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Tourism Trinidad successfully hosted a Stakeholder
Engagement Session for hoteliers and accommodation
providers on Friday March 22nd, 2024.

At the session, we addressed key industry challenges,
discussed data-driven growth insights, and explored solutions
for the tourism sector.

Several representatives attended from hotels such as the
Radisson Hotel, Hyatt Regency Hotel, Cara Hotels, Kapok Hotel
as well as several members from the Small Tourism
Accommodation Owners of Trinidad and Tobago. 

Presentations were made to the attendees on accessing the
Tourism Accommodation Upgrade Project (TAUP) grant. The
grant allows persons within accommodation facilities to access
a reimbursement grant that affords them to conduct room
renovations and upgrades to their facilities. 

Persons also took the opportunity to network and discuss eco-
trends that are currently being implemented across the
industry globally. 

ACCOMMODATING DIALOGUEACCOMMODATING DIALOGUE
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The Jewel of the Seas made its final call to the
port of Port of Spain for the 2023/2024 Cruise
season earlier today with 2,562 visitors
representing approximately 30 nationalities on
board.

Cruisers from the United States of America
accounted for more than 2,000 of those
passengers. Over 600 visitors enjoyed pre-
packaged tours to key tourist attractions like
the Maracas waterfalls, a city tour and then to
Maracas Beach or Mt St Benedict, kayaking on
the Caroni River and a Paramin 4x4 adventure.
A total of 39 maxi taxis transported visitors to
the various sites that showcase the island’s
history and natural beauty.

The Jewel of the Seas made 19 calls to the port
of Port of Spain for the 2023/2024 Cruise
season bringing an estimated total of 46,219
passengers to Destination Trinidad. The
Ministry of Tourism, Culture and the Arts
expresses gratitude to the Jewel of the Seas
for choosing Trinidad and Tobago as one of its
preferred destinations for the 2023/2024
Cruise season. We look forward to welcoming
the cruise line and its passengers to the
destination again for Cruise Season
2024/2025.

- information courtesy the Ministry of Tourism,
Culture and the Arts.

Tourism Trinidad was pleased to partner
with Port Authority of Trinidad and Tobago
and Ministry of Tourism, Culture and the
Arts Trinidad & Tobago on the Third
Disaster Risk Management Table Top
Exercise.

This important event was held at The Brix
Hotel on March 19th and 20th and brought
together experts from regional and
international ports, including the U.S. Coast
Guard.

We took the time to extend a warm
welcome to our international guests, many
visiting Trinidad and Tobago for the first
time. #visittrinidad
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72 tourism stakeholders from across the transportation, restaurant and accommodation sectors are now better equipped with
the knowledge and resources needed for the prevention and control of infectious diseases. This was possible thanks to useful
information shared today at a workshop held by CARPHA Caribbean Public Health Agency in collaboration with Tourism
Trinidad entitled “Prevention and Control of Infectious Diseases in the Hospitality Sector.” 

With the expected influx of visitors and spectators entering the country to view and partake in the ICC Men’s T20 Cricket
World Cup, the organisers of this workshop deemed it necessary to provide the relevant information and support needed to
empower our tourism industry partners. 

Presenting at the workshop was Dr. Lisa Indar, Director of CARPHA, SDPC, and Mr. Keston Daniel, Epidemiologist at CARPHA.
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ENJOYING TRINBAGONIAN CULTUREENJOYING TRINBAGONIAN CULTURE
Angostura’s Global Distributors Forum

Tourism Trinidad partnered with Angostura Limited in
the month of April 2024 to support their activities
planned for the Global Distributors Forum.

The Forum, which is  a platform to introduce new
products and build/maintain strong global partnerships
and distribution networks, was also part of Angostura’s
overall celebration of being in operation for 200 years.  

Several international attendees hailing from over 30
countries across the globe gathered to enjoy and learn
more about Trinbago’s unique culture and the
offerings. At their Cultural Night of activities, which
occurred on Thursday 18 April, 2024 at the BRIX Hotel,
guests were treated to the sweet sounds of steel pan,
cultural renditions of african drums, traditional indian
dance, interactive engagements with Carnival
characters and performances from local musical
sensations Ravi B and Nailah Blackman. 

Some of the countries in attendance included South
Africa, China, USA, France, United Kingdom, Ukraine,
Australia and Malaysia, among many others. Tourism
Trinidad provided a treat for participants with a display
of traditional Carnival characters to the delight of the
attendees.
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KLM AIRLINES PARTNERS WITH TOURISM TRINIDADKLM AIRLINES PARTNERS WITH TOURISM TRINIDAD

Tourism Trinidad is currently pursuing marketing
initiatives in the Dutch market with KLM Royal
Dutch Airlines. Based on KLM flights into Port of
Spain three (3) days per week, the overall goal is to
achieve an increase in the number of visitors flying
into Trinidad utilizing the KLM’s Amsterdam’s,
Schiphol Airport hub. This is the third busiest airport
in Europe and is an excellent gateway with
worldwide connectivity to the GAS markets
(Germany, Austria, Switzerland), Asia, Africa and the
Middle East. 

Our Co-op Marketing for 2024 includes the
following activities to assist with increased
passenger throughput on KLM’s service into POS as
well as increased visibility and knowledge of the
destination to a diverse audience thus attracting
potential visitors:

1. KLM Flying Dutchman
The Flying Dutchman is a quarterly magazine sent
to 140K Flying Blue Elie members, BluBiz and
corporate customers and has a reach of
approximately 270K readers. Our advertorial can be
seen in the March print edition and we will be
featured in the online version in June which is sent
to 750K Flying Blue members.

2. KLM Bus Wrap
The KLM bus wrap is a destination advertisement
which will be placed on 2 buses for 4 weeks in May
or June 2024, which is a daily free service for KLM
passengers travelling to and from the Schiphol
airport from regions in the Netherlands.

3. KLM Sales Campaign
The KLM Sales Campaign is a communication with
a discounted fare via email marketing to a database
of 1.8M subscribers and Destination Trinidad will be
mentioned on the campaign page of KLM.nl.
scheduled for June 2024.

4. JiJ & KLM
This is an inspirational platform for KLM’s 3K travel
agents in the Dutch market. Destination Trinidad is
highlighted with an article on the JiJ & KLM website
this month and also scheduled for September 2024.
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CULINARY INFLUENCERS LING AND LAMB ENJOY TRINIDAD CULTURE & CUISINE

Tourism Trinidad recently hosted influencers Ling and Lamb for
an immersive experience showcasing the vibrant and diverse
offerings of Trinidad as a prime tourism destination. In
collaboration with Foodie Tours with Zaak, Ling & Lamb were
treated to a curated itinerary featuring the island's rich cultural
heritage, breathtaking natural landscapes, and tantalizing
culinary delights during their visit.

Throughout their journey, Tourism Trinidad provided
personalized guidance and support, ensuring Ling and Lamb had
an unforgettable experience that they eagerly shared with their
followers, amplifying Trinidad's allure as a must-visit destination
for travelers seeking authentic cultural experiences and natural
wonders.
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TOURISM ARRIVALS FOR MARCH 2024TOURISM ARRIVALS FOR MARCH 2024
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Total Arrivals for T&T

27,355
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Source
  Market

Arrivals %

U.S 13,140 51%

Caribbean 4,252 17%

Canada 3,477 14%

U.K 2,914 11%

Rest of the
  World 

1,889 7%

Total 25,672 100

MAIN PURPOSE OF VISITMAIN PURPOSE OF VISIT

VFR
36.5%

Leisure/Beach Vacation
32.9%

Incentive Vacation
16.5%

Business convention
14.1%

ARRIVALS BY SOURCE MARKETSARRIVALS BY SOURCE MARKETS
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VFR- 7990
Leisure/Beach vacation- 7253
Incentive Vacation- 3707
Business Convention- 2966

Visitor Arrivals by POV
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MALES

12,431
(48%)

FEMALES

13,241
(52%)

Age Group Arrivals %

0-14 2,719 11%

15-24 2,098 8%

25-34 3,273 13%

35-44 4,585 18%

45-54 6,399 25%

55-64 5,294 21%

65 and over 3,730 15%

TOURISM ARRIVAL DATA CONT’DTOURISM ARRIVAL DATA CONT’D
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DEMOGRAPHICS
Gender

AGE STATISTICS
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